
    

If you’re
your fav
other. Ce
 
If brands
our mon
loyalty in
mean in 
 
Now, of
shampoo
your hair
your per
 
Don’t wo
It’s not 
greatest 
 
So, the q
brand th
 
The Art
 
Becomin
your Aud
clients, o
yourself 
determin
 
But how
my expe
by-step f
works fo
that cons
positioni
YOU™ A
 
I have al
six: 
 

 A
 N
 C

y
 

e like most p
vorite brand 
ertain brands

s are so pow
ney – why sh
n our careers
terms of prom

f course, I’m
o. But the tru
r, you must o
sonal brand i

orry – person
all about se
strengths and

question isn’
at makes YO

t of Branding

ng the brand 
dience? They
or your coll

f as uniquely
ne the Needs 

w do you kno
erience as a m
framework th
or personal b
sists of the sa
ing statemen
Are Like Sha

lready menti

Audience – T
Need – The n
Comparison 
yourself from

Speake
www

people, you’r
of breakfast 

s command h

werful that the
houldn’t peop
s? If you wer
motions, reco

m not insinua
uth is that we
offer somethi
is exactly ho

nal branding 
elf-promotion
d talents. No 

’t whether p
OU™ – the tr

g Yourself 

of choice in
y are the peo
leagues. The
y valuable. J
of your Aud

w that you’r
marketer, the
hat establishe
branding, too
ame six elem
nt is the first 
ampoo. 

oned the firs

The people w
needs of your
– The other

m them. 

er   Traine
w.BrendaBenc

Can Pe

re probably f
cereal or a 

higher prices 

ey can bring
ple be brand
re the “brand
ognition, and

ating that yo
e are all like
ing of value i
w you becom

doesn’t invo
n, I promise
one has to k

eople can be
rademarked y

n your workp
ople who mos
ese are the p
Just as a cor
dience and fil

re filling you
e only way to
es the brand’
o! The frame

ments that hav
step in the 

st two of the 

who most affe
r Audience th
rs who could

   

 

r   Execut
ce.com     w

 

eople Be B

faithful to at
particular sh
than others b

g out such loy
ded? Why can
d of choice” 
d higher pay!

ou’re a prod
shampoo! Ju

in business, o
me known for

olve walking 
! There are 

know you’re w

e branded. T
you – the “br

place means 
st affect your
people whos
rporate brand
ll at least som

ur Audience’s
o take a corp
’s position in
ework begin
ve been used 
Personal Bra

six elements

ect your caree
hat you must
d fill your A

 
ive Coach 
www.BDA-I

Branded?

t least a coup
hampoo that 
because they 

yalty in us –
n’t we, as in
in your work
! 

duct like a b
ust as shamp
or you’re out
r what you h

around in a 
subtle ways
working on y

The question 
rand of choic

that your Au
r position at 
se Needs you
d must fill t

me of their Ne

s Needs and 
porate brand t
n the marketp
s with a Per
to create eve
anding Syste

s, but what a

er. 
t fill. 

Audience’s N

  Author 
Intl.com 

ple of corpor
t does more 
are perceive

– even makin
ndividuals, ev
kplace, think

ox of breakf
poo must off
t of luck, righ

have to offer i

sandwich sig
s you can be
your persona

is: How do 
ce” in your w

udience is lo
work. They m
u must fill i
the needs of
eeds. 

becoming th
to the top is 
place. This sa
rsonal Brand
ery top sellin
em outlined 

are the remai

Needs, and ho

rate brands. 
for your hai

ed as superior

ng us part wi
voke that sam

k about what 

fast cereal o
fer a benefit t
ht? So, taking
in the workp

gn advertisin
ecome know
l brand. 

you create 
workplace? 

yal to YOU™
may be your
in order to 
f consumers,

heir brand of 
to use the pr
ame proven 

d Positioning
ng corporate b

in my new b

ining four? H

ow you can 

 

Maybe it’s 
ir than any 
r. 

ith more of 
me kind of 
that would 

or bottle of 
to improve 
g charge of 
lace. 

ng yourself. 
wn for your 

a personal 

™. Who is 
r boss, your 
distinguish 
, you must 

f choice? In 
roven step-
framework 

g Statement 
brand. This 
book, How 

Here are all 

distinguish 



    
 
Page 2 – 
 

 U
A

 R
d

 B
d

 
Your Per
achieve 
have it a
 
That’s w
Once ag
commun
five activ
 

 A
 R
 L
 S
 T

 
The third
learning 
 
Personal
no-nonse
used to t
same kin
choice” 
money in
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Can People B

Unique Stren
Audience. 
Reasons Why
deliver your 
Brand Chara
differentiates

rsonal Brand
greater succe

all down on p

where commu
gain, no one
nicating it in 
vities we all 

Actions 
Reactions 
Look 
Sound 
Thoughts 

d and final s
from the mis

l branding is 
ense approac
take the best
nd of loyalty
in your work
n your pocke

Speake
www

Be Branded?  

ngths – The 

y – The cred
Unique Stren

acter – The a
s Pepsi from 

d Positioning
ess at work. 

paper if it isn

unicating yo
e has to kn
an obvious w
do every day

step of the P
stakes of oth

a process th
ch that allows
t-selling corp
y to your bra
kplace is an 
et. 

er   Traine
w.BrendaBenc

talents and 

dentials and 
ngths. 
aspect of you
Coke. 

g Statement a
But defining
’t applied to 

ur brand com
now that you
way at all. Y
y: 

Personal Bran
ers. These ar

hat requires s
s you to take
porate brands
and that you
enviable pos

   

 

r   Execut
ce.com     w

strengths you

experience t

ur personal br

allows you to
g your brand 
your work li

mes in. This
u’re workin

You can comm

nding System
re our Person

some work o
e advantage o
s to the top. 

u have for yo
sition that ca

 
ive Coach 
www.BDA-I

u bring that 

that will ma

rand that is u

o define the p
is only the f

fe. 

s is step two
g on your p
municate you

m is to avoid
nal Brand Bu

on your part, 
of the same p
So, there’s n

our favorite 
an spell great

  Author 
Intl.com 

will make y

ake your Aud

unique to you

personal bran
first step! It 

 of the Pers
personal bra
ur brand in s

d damaging y
usters™. 

but if you fo
proven metho
no reason wh
shampoo! B
ter job satisf

you memorab

dience believ

ur personality

nd you want 
will do you 

onal Brandin
and, so you
subtle ways t

your persona

ollow the sys
ods that mark
hy you can’t
ecoming the

faction, as we

 

ble to your 

ve you can 

y. It’s what 

in order to 
no good to 

ng System. 
u won’t be 
through the 

al brand by 

stem, it’s a 
keters have 
t evoke the 
e “brand of 
ell as more 



    
 
Page 3 – 
 
 

 
 
Brenda 
Executiv
author o
personal 
Breakthr
Methods
by-step p
brand for

 
With an 
has inclu
continen
she trav
through 

Can People B

S. Bence 
ve Coach, dy
of several bo
 branding bo
rough Person
s to Help You
personal bra
r greater succ

MBA from 
uded develo

nts and 50 co
els the worl
creative, yet 

Speake
www

Be Branded?  

is an intern
ynamic train
ooks. Her a
ook series b
nal Branding
u Earn More

anding system
cess in the w

Harvard Bu
oping mega 
ountries. Now
ld speaking, 
practical, co

For per
 p

er   Traine
w.BrendaBenc

- - - - - - - - -

nationally-rec
ner and Cert
award-winnin
began with H
g System Ba
e, Do More, 
m for definin

workplace. 

siness Schoo
brands for P

w, as Preside
training, an

orporate and p

- - - - - - - - -

rmission to re
please email 

   

 

r   Execut
ce.com     w

- - - - - - - - -

cognized br
ified Speaki
ng How YO
How YOU™
ased on Prov

and Be Mor
ng and comm

ol, Brenda’s 
Procter & G
ent of Brand
nd coaching 
personal bran

 
- - - - - - - - -

 
eprint this ar
Articles@Br

 
ive Coach 
www.BDA-I

- - - - - - - - -

anding expe
ng Professio

OU™ Are Li
Are Like Sh

ven Big-Bran
re at Work, t
municating y

career has sp
Gamble and 
d Developme

individuals 
nd developm

- - - - - - - - -

rticle in part 
rendaBence.c

  Author 
Intl.com 

- - 

ert, Certified
onal, and the
ike Shampoo
hampoo: The
nd Marketing
the first step-
your persona

panned more
Bristol-Mye

ent Associate
and compan

ment.  

- - 

or in full, 
com 

d 
e 
o 
e 
g 
-

al 

 

e than two d
ers Squibb a
es (BDA) Int
nies to great

 

ecades and 
across four 
ternational, 
ter success 


